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Nouvelles du Club - USM Saran Football - 1970

Notre équipe première poursuit son parcours sans
avoir concédé de défaite en ce début de championnat.
Elle confirme sa dernière saison et présente même
des statistiques intéressantes après 4 matchs avec la
meilleure attaque (10 buts) et l'une des meilleures
défenses (4 buts).

Les favoris sont à l'affut mais nos joueurs démontrent
de belles valeurs et beaucoup d'engagement avec un
retentissant succès à l'extérieur 0-4 chez nos voisins
de FC Saint Jean le Blanc lors de l'un des derbys de la
Métropole d'Orléans.

Meilleur Buteur : Thomas ALVAREZ (no 10)
Meilleur Passeur : Thomas ALVAREZ (no 10)
Meilleur Bringueur : Adrien DESPREZ (no 3)
Classement des étoiles : Bryan CILLAN (no 5)

NATIONAL 3
Une équipe invaincue 
dans le championnat !
by Pôle Communication, SaranFoot.

BÉNÉVOLES
TÉMOIGNAGE DE PATRICK
FAION : FIDÉLITÉ !

PROJET DE JEU
DÉCOUVREZ LE PLAN DE JEU
PAR NOS EDUCATEURS...

POLE FEMININ
DECOUVREZ NOS ACTIONS
DU PROJET 2023...

NOUVEAU PARTENAIRE 
BERNIER AUTOMOBILES
REJOINT LE CLUB !

R E G A R D S  S U R  :

ARBITRES
UNE PASSION ET UN
ENGAGEMENT
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Some newsletters are created as

money-making ventures and sold

directly to subscribers. Sending

newsletters to customers and

prospects is a common marketing

strategy, which can have benefits

and drawbacks. Public organizations

emit newsletters in order to

improve or maintain their

reputation in the society. General

attributes of newsletters include

news and upcoming events of the

related organization, as well as

contact information.

According to Wikipedia, newsletters are published by

clubs, churches, societies, associations, and

businesses—especially companies—to provide

information of interest to members, customers, or

employees. Google's definition of a newsletter is, "a

bulletin issued periodically to the members of a

society, business, or organization." A newsletter may

be considered "grey literature". Newsletters

delivered electronically via email (e-newsletters)

have gained rapid acceptance for the same reasons

email in general has gained popularity over printed

correspondence.

Newsletters are published by clubs, churches, societies, associations, and businesses—

especially companies—to provide information of interest to members, customers, or

employees. Google's definition of a newsletter is, "a bulletin issued periodically to the

members of a society, business, or organization." A newsletter may be considered "grey

literature". Newsletters delivered electronically via email (e-newsletters) have gained rapid

acceptance for the same reasons email in general has gained popularity over printed

correspondence.
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by Pôle Communication, SaranFoot.
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especially companies—to provide information of interest to members, customers, or

employees. Google's definition of a newsletter is, "a bulletin issued periodically to the
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literature". Newsletters delivered electronically via email (e-newsletters) have gained rapid

acceptance for the same reasons email in general has gained popularity over printed
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by Pôle Communication, SaranFoot.
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According to Wikipedia, newsletters are published by
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Newsletters are published by clubs, churches, societies, associations, and businesses—

especially companies—to provide information of interest to members, customers, or
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acceptance for the same reasons email in general has gained popularity over printed

correspondence.

BÉNÉVOLE P. FAION
by Pôle Communication, SaranFoot.
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POLE FEMININ FOOT
by Pôle Communication, SaranFoot.
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R E J O I G N E Z  L E S  F E M I N I N E S  D E  S A R A N  F O O T B A L L  !



M A R S  2 0 2 1 N U M E R O  # 1

Some newsletters are created as

money-making ventures and sold

directly to subscribers. Sending

newsletters to customers and

prospects is a common marketing

strategy, which can have benefits

and drawbacks. Public organizations

emit newsletters in order to

improve or maintain their

reputation in the society. General

attributes of newsletters include

news and upcoming events of the

related organization, as well as

contact information.

U N  A C T E U R  L E A D E R  D A N S  L ' A U T O M O B I L E  O R L E A N A I S  !

NOUVEAU
PARTENAIRE
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ARBITRES
by Pôle Communication, SaranFoot.
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Coloriage

Mots mêlés

Labyrinthe

Point à relier

E S P A C E  -  J E U X
 



S P O N S O R S
M e r c i  à  n o s  f i e r s  p a r t e n a i r e s  !
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